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Master's Program, Department of International Business, Tamkang University
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Year Year
Subjects 4 N 4 s Note
1st Semester | 2nd Semester | 1st Semester| 2nd Semester
L S 3 4 13
RESEARCH METHODOLOGY Required
{14l A )
A %
SEMINAR IN MARKETING 3 3 Require d
MANAGEMENT
£ ¥R | & 1
BUSINESS ETHICS Required
P % IR 24 ]
N7
SEMINAR IN FINANCIAL 3 3 Require d
MANAGEMENT
2 N
0 i
THESIS Required
AL -
3 3 £
PROMOTION STRATEGY AND Elective
MARKET SURVEY
BREFFRE M
TRANSNATIONAL ENTERPRISE 3 5 E g
MANAGEMENT AND Elective
MARKETING
AR 22 @ IR 3 3 i3
LEADERSHIP AND TEAMWORK Elective
= gt ‘E ’E! = .
3 3 £
INTERNATIONAL SUPPLY Elective
CHAIN MANAGEMENT
@ wE /EM":H ';i:
3 3 1
STUDY OF INTERNATIONAL Elective
ECONOMY
Iﬂ 7?*%"%%"'&‘3:“? 3 3 l:g]/‘}/
CONSUMPTION CULTURE AND Elective
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Year Year
Subjects 4 B 4 B Note
1st Semester | 2nd Semester | 1st Semester| 2nd Semester
SOCIAL COMMUNITY
MANAGEMENT
SEREE . e
L& DA
INTERNATIONAL MARKETING 3 3 Elective
MANAGEMENT
k& DA
INTERNATIONAL 3 3 Elective
NEGOTIATIONS
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* Elective subjects are based on the actual course announcement of each academic year.
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Years of Enrollment: 1 to 4 years.
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Required credits: 10 credits (Thesis is excluded).
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Elective credits: 14 credits.
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Total graduation credits: 24 credits at least (Thesis is excluded).




