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RESEARCH METHODOLOGY 3 ] Required
7 4 g ImF 3 "
SEMINAR IN MARKETING 3 3 Re qui;e q
MANAGEMENT
EFEEHE Y
BUSINESS ETHICS : Required
PR3 A (2 4235) v
SEMINAR IN FINANCIAL 3 Re qui;e d
MANAGEMENT
pg N3
THESIS 0 Required
BREEFEEEY
TRANSNATIONAL ENTERPRISE Fig
MANAGEMENT AND k ] Elective
MARKETING
B BT R o
PROMOTION STRATEGY AND 3 3 Eﬁczfve
MARKET SURVEY
A% B 2 o
INTERNATIONAL 3 3 Eicltfve
NEGOTIATIONS
B ada g ¥ -
ENTERPRISE IN GLOBAL 3 3 Eicltie
ECONOMY
il N - A .
INTERNATIONAL MARKETING 3 3 Eicltfve
MANAGEMENT
SN I S LY =y
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MARKETING PLANNING AND 3 3 Elective
STRATEGY
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ECONOMIC TREND AND 2 Eslfc:i//ve
STRATEGIC MANAGEMENT
AR B E 2
LEADERSHIP AND TEAMWORK i 3 Elective
R 'E X -‘!—/ IE 7L .
STUDY OF INTERNATIONAL 3 3 E?jcltie
ECONOMY
ST £ D
INTERNATIONAL SUPPLY 3 3 Eicltie
CHAIN MANAGEMENT
PR T D
SERVICE MARKETING AND 3 3 Eicltie
OPERATION
21k A FARF B o4 -
GLOBAL INDUSTRY TREND 3 Eslfciie
AND ANALYSIS
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* Elective subjects are based on the actual course announcement of each academic year.

— BEETIBE ] I 4 A
Years of Enrollment: 1 to 4 years.
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Required credits: 10 credits (Thesis is excluded).
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Graduation credits: 39 credits at least (Thesis is excluded).



