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SEMINAR IN FINANCIAL 3 Required
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ECONOMIC TREND AND Elective
STRATEGIC MANAGEMENT
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LEADERSHIP AND TEAMWORK Elective
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STUDY OF INTERNATIONAL Eloctive
ECONOMY
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INTERNATIONAL SUPPLY Elective
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SERVICE MARKETING AND Elective
OPERATION
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GLOBAL INDUSTRY TREND Elective

AND ANALYSIS
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* Elective subjects are based on the actual course announcement of each academic year.
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Years of Enrollment: 1 to 4 years.
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Required credits: 10 credits (Thesis is excluded).
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Graduation credits: 39 credits at least (Thesis is excluded).



